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BBuzzFeedd iss aa premierr digitall mediaa 

companyy forr thee mostt diverse,, mostt online,, 

andd mostt sociallyy engagedd generationss thee 

worldd hass everr seen..

BuzzFeed

Advancing creativity 
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experience with  

AI-infused content 

Complex

Attracting premium 

brand sponsorships 

with authoritative, 

culture-defining 

programming 

Tasty

Inspiring the world’s 

largest, most  

engaged food 

community on the 

internet 

HuffPost

Engaging readers 

with resonant 

coverage of the 

world’s biggest 

cultural moments 

BuzzFeed News 

Driving 

conversation on 

the internet 

Home to the Best of the Internet

ENTERTAINMENT & CULTURE FOOD NEWS

1 Includess aa non-cashh goodwilll impairmentt expensee off $1022 million.. Forr moree information,, pleasee seee Notee 33 too thee consolidatedd financiall statements.
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Resultss off Operations”” forr aa reconciliationn too thee mostt directlyy comparablee financiall measuree inn accordancee withh accountingg principless generallyy acceptedd inn thee Unitedd Statess (“GAAP”).
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Jonah Peretti 

Founder, CEO
and Chairman
of the Board

Dear Shareholder

A year ago, I discussed the implications of 

the rapid rise of short-form, vertical video on 

our business – namely that we would shift 

focus to building large, highly engaged 

audiences around our short-form video 

content across platforms. And we made 

great progress in 2022:

We surpassed one billion quarterly views on both Reels and Shorts, with multiple   

videos consistently earning millions of views each — on par with premium, globally   

recognized brands like the NFL and Louis Vuitton

Q4 viewership of our short-form content across platforms more than tripled

year-over-year

We nearly doubled our output of short-form vertical video across TikTok, Instagram 

Reels, and YouTube Shorts, as compared to 2021

As I’ve discussed before, it takes time to ramp monetization of newer content formats. 

Recently, we have seen certain platforms, such as YouTube Shorts, begin to open up 

opportunities for partners to monetize short-form content on their platforms. Although 

we are in the early stages of operationalizing this change, we expect this momentum to 

continue, which is why I believe we are driving the right strategic focus to position the 

business for long-term growth and monetization.

2022 was also a challenging year for our business, as we navigated the dual headwinds 

of a weakening digital ad environment and monetization pressure from the ongoing shift 

to short-form, vertical video, while also integrating Complex Networks into the company. 

While we made great progress in realizing meaningful cost synergies from the integration, 

I believe we have not yet realized our full revenue potential as a combined company. We 

have multiple initiatives underway to address this — including a recent realignment of the 

sales team structure. 
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As a result, as we move through 2023, we expect to: 

Improve sales execution in selling across our portfolio of iconic, category-leading brands

Capitalize on the audience momentum we have built around short-form vertical video to 

drive increased monetization of newer formats, and

Scale direct revenue opportunities from new initiatives, which I will discuss shortly

Amid the evolving digital media landscape, it is clear that our value proposition is resonating 

strongly in the marketplace. According to Comscore, Gen Z and Millennial audiences spend 

vastly more time consuming our content than that of any other pure play digital media 

competitor. With iconic brands, a massive audience, and a differentiated technology platform, 

we occupy a unique position in the ecosystem of audiences, creators, platforms, and 

advertisers. Our premium, brand-safe content reaches millions of young people each day 

— and appeals to hundreds of advertising clients, the biggest tech platforms, and emerging 

creators, all looking to break through in a crowded market. We are a scaled, diversified digital 

media company that is poised to capitalize on the future of the industry and deliver long-term 

value to shareholders. 

THE FUTURE OF DIGITAL MEDIA

Over the next few years, I believe the future of digital media will be defined by the rise of 

creator-led and AI-powered content. We will help shape these trends to create massive value 

for our audience, our employees, and our shareholders. Specifically, we are working to: 

Build the premier platform for creative people to do their most inspired work, reach 

the widest audience, and live their best lives. We have been a creator-led publisher since 

BuzzFeed’s inception, with a proven track record as a discovery engine for the next generation 

of internet creators. This commitment to creators has helped us develop a core competitive 

advantage in the marketplace. Content will increasingly be produced by talent around the 

world who value the freedom and flexibility of working for themselves. Broadly defined, I’ll 

refer to these people as “creators,” but they include celebrities, actors, athletes, entertainers, 

freelancers, influencers, contributors, producers, community members, and talent. The 

creator platforms of the future will bring together widely known and loved brands, distribution 

channels, creative partnerships, business opportunities, and purpose-built creator tools to help 

creators succeed in a crowded market. 

Harness AI to open up new avenues for storytelling, engagement, and monetization.

BuzzFeed has always lived at the intersection of technology and creativity, and recent 

developments in artificial intelligence represent an opportunity to take this convergence to 

the next level. As the creative process becomes increasingly AI-enabled, we are continually 

looking to maximize the creativity of our writers, creators, and producers. We view AI as 

an exciting new creativity tool, one that humans can harness to open up new avenues for 

imagination, storytelling, and entertainment — and explore new premium product offerings that 

allow us to innovate and collaborate with our clients and partners on a new frontier in media. 

Over the next 

few years, I believe 

the future of digital 

media will be 

defined by the rise 

of creator-led and 

AI-powered content.

“

”

With iconic brands, 

a massive audience, 

and a differentiated 

technology platform, 

we occupy a 

unique position in

the ecosystem of 

audiences, creators, 

platforms, and 

advertisers. 

“

”
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Jonah Peretti    |    Founder, CEO and Chairman of the Board

OUR FOCUS ON CREATOR-LED AND AI-POWERED CONTENT

We are already seeing meaningful results from our creator initiatives. Some of the biggest 

careers in media and culture have started at BuzzFeed and Complex. Together, we are 

able to offer creators and advertisers a trusted network of talent, best-in-class tools, 

and premium, brand-safe collaboration opportunities across a wider audience. We also 

launched the Tasty Residency program, inviting creators to partner with us to create and 

share short-form content across Tasty social channels. As a result of these and many other 

initiatives, we are quickly ramping our production of creator-led content and building 

meaningful audience engagement across platforms. And we will continue to expand our 

suite of tools, technology, and resources for creators to power their entire content 

creation and monetization engine as we look to build the premier platform for creative 

people. 

Our work in AI-powered creativity is also off to a good start. Last month, BuzzFeed 

introduced Infinity Quizzes to its community. BuzzFeed Quizzes have defined internet 

culture since 2013 and this past year our quizzes saw over one billion views from around 

the world. The integration of generative AI and the launch of Infinity Quizzes marks the 

biggest change to the format in a decade — and the first step in a larger effort to pioneer 

new forms of AI-powered creativity that delight and empower our writers, creators, and 

audience, and open up new advertising opportunities for our clients. In 2023, you’ll see AI-

inspired content move from an R&D stage to part of our core business, enhancing the quiz 

experience, informing our brainstorming, and personalizing our content for our audience. 

I could not be more excited for us to explore these transformative new frontiers in digital 

media. 

POSITIONING THE BUSINESS FOR LONG-TERM GROWTH

BuzzFeed, Inc. is well-positioned to both influence and benefit from the rise of creator-

led and AI-powered content. We have a proprietary technology platform that powers 

content development for our iconic brands and captures rich first party data and 

platform insights across a massive audience. And, with focused investments in growing 

our creator network and integrating AI tools, we expect to deepen our competitive moats 

and further cement our leadership position as a one stop shop for advertisers and a 

premier destination for emerging internet talent. 

I am grateful for the support of our shareholders as we continue to execute against this 

vision. I am also honored to work alongside our talented teams of creators, journalists, 

producers, and all our employees, as we continue to lead the industry forward with an 

unwavering commitment to our mission - to spread truth, joy, and creativity on the internet. 

With appreciation,
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Our Competitive Advantages

Across our portfolio of brands, Gen Z and Millennial audiences spend vastly more time 

consuming our content than that of any other pure play digital media company. This 

continues to be true quarter after quarter, and by a significant margin, amongst our 

competitive set, according to Comscore.

Our proprietary technology stack is powered by machine learning and analytics, enabling 

us to capture rich insights around audience behavior and preferences. We use this 

audience signal to inform new content development. This, in turn, means we can attract 

larger, more engaged audiences and capture deeper, more reliable insights — delivering 

high-quality content at massive scale and low cost.

Amid the rapidly evolving data privacy landscape, it is becoming increasingly difficult 

for advertisers to drive returns on the large tech platforms. Through the strength of our 

brands, our comprehensive suite of ad products, and proprietary first party data and 

platform insights, we offer advertisers the contextual alignment and tools they need to 

effectively and efficiently reach massive young audiences.

As platforms continue to struggle with the policing of user-generated content and 

the impact to advertisers on their platforms, BuzzFeed has become a trusted partner 

in providing high-quality, brand-safe content to serve advertiser demand. Our iconic, 

category-leading brands have loyal, highly engaged audiences — from food lovers to 

sneakerheads to parents — and everyone in between.

As an advertiser, it can be difficult to navigate the world of influencers and creators. 

Across BuzzFeed and Complex, our platform brings together category leading brands, 

a trusted network of talent, and a comprehensive set of tools for advertisers to tap into 

lucrative, influencer-led advertising opportunities.

LEADING 

DESTINATION 

FOR

 MILLENNIALS 

AND GEN Z

TRUSTED 

NETWORK OF 

CREATORS 

PROPRIETARY 

TECH STACK 
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Class A Common Stock, $0.0001 par value per share BZFD The Nasdaq Stock Market LLC
Redeemable warrants, each whole warrant exercisable for one share of 

Class A Common Stock at an exercise price of $11.50 per share
BZFDW The Nasdaq Stock Market LLC

Securities registered pursuant to Section 12(g) of the Act: None

UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

FORM 10-K
ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE ACT OF 1934
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compensation received by any of the registrant’s executive of cers during the relevant recovery period pursuant to §240.10D-1(b). 
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world has ever seen.
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BuzzFeed, Inc. 

229 West 43rd Street

New York, NY 10036 

(646) 589-8592
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Amita Tomkoria:  
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(646) 397-2039
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New York, NY 10004  

(212) 509-4000  

Independent Auditors
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New York, NY 

Internet Access 

Helps Reduce Costs

Please visit our website at: 

www.ir.buzzfeed.com 

Additionally, the 2022 Annual  

Report and 2023 Proxy  

Statement are available at https://www.

cstproxy.com/buzzfeed/2023 

2023 Annual Meeting

The BuzzFeed Annual Meeting of 

Shareholders will be held on May 31, 

2023 at 2:00 pm ET at https://www.

cstproxy.com/buzzfeed/2023

Stock Exchange Listing 

BuzzFeed’s Class A common stock  

and warrants are traded on the  

Nasdaq Global Market under the  

ticker symbols “BZFD” and “BZFDW,” 

respectively.

1 Includes a non-cash goodwill impairment expense of $102 million. For more information, please see Note 3 to the consolidated financial statements.
2 A non-GAAP financial measure. See “Reconciliation from Net income (loss) to Adjusted EBITDA” within Part II, Item 7, “Management’s Discussion and Analysis of Financial Condition and 

Results of Operations” for a reconciliation to the most directly comparable financial measure in accordance with accounting principles generally accepted in the United States (“GAAP”).
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